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Welcome to Vienna

The speed with which digital innovations open up 
new opportunities for media houses with origins in 
publishing is certain to continue to increase. Equally 
certain is that, especially in the current period of 
structural transformation, innovations and invest-
ments in the core business pay off. It is in any case 
vital that we offer high-quality journalistic content 
and services on all analogue and digital platforms, 
not least in order to provide the advertising industry 
with an attractive environment. And it is imperative 
that our industry develops without delay appropriate 
pricing and payment models for its exceedingly well-
positioned branded products.

Against the background of these challenges, it is 
with great pleasure the Austrian Newspaper  
Association (VÖZ) looks forward to welcoming you 
to the Austrian capital of Vienna in the second  
week in October to the 63rd World Newspaper 
Congress and the 18th World Editors Forum, held 
in conjunction with the Info Services Expo 2011.

Despite the modest size of its market, Austria is a 
strong and acknowledged innovative newspaper 

location and counts as one of the most important 
newspaper and magazine countries: with a continu-
ing very extensive reach, stable circulations, strong 
regional character, as well as a top position in the 
advertising market.

Welcome! We wish all participants not only a pleas-
ant stay at this mega event of the newspaper and 
media industry, but above all an equally successful 
and intensive exchange of information and views.

Hans Gasser

President of the Austrian  
Newspaper Association (VÖZ)



5Just when we thought change could not come any 
faster, along comes the iPad.

The popular Apple device and other tablets may or 
may not deliver on their early potential, but their 
emergence illustrates two fundamental changes oc-
curring in our industry.

The first is the ever-increasing speed of change: the 
iPad wasn't even on the agenda at our last Congress 
in Hyderabad, India, less than 20 months ago, yet 
now it seems to be all anyone talks about. The sec-
ond is how quickly we now develop new businesses 
as these technologies emerge.

But change is not limited to technology, and has 
profound impact on all aspects of our industry. In the 
modern world, how do we fulfill our traditional role 
in society? Attract investment? Develop and succeed 
with new products? Monetize digital content? Adopt 
“green” publishing? Increase brand value? Train new 
talent? Continue to provide quality journalism?

All of these questions will be examined at the 63rd 
World Newspaper Congress, 18th World Editors 

Forum and Info Services Expo 2011, and that's what 
we mean when we say we are "Taking publishing 
to the next level". These events focus on strategies 
and operations to benefit our businesses, increase 
our revenues and serve our customers in the modern 
media landscape.

What will follow the iPad? We might soon be talking 
about entirely new developments, but we will be 
ready for whatever emerges. For the future of our 
industry, the Congress, Editors Forum are more im-
portant than ever. I invite you to join us in Vienna for 
these global summit meetings of the world's press 
for what is shaping up to be a remarkable gathering.

Jacob Mathew

President WAN-IFRA
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The 63rd World Newspaper Congress in Vienna is the 
global annual summit of the world’s press, bringing 
together publishers, CEOs, managing directors, chief 
editors and other senior newspaper executives, as 
well as global experts and thinkers from outside the 
industry. The event provides insights, ideas, strategies 
and measures to lead the news publishing industry 
into a promising decade of new revenue and audi-
ence opportunities. This is an excellent opportunity 
for colleagues from around the world to gather and 
discuss opportunities and challenges; there has never 
been a more exciting time to be in the newspaper 
industry. 
 
The theme of the 63rd World Newspaper Congress 
is “Taking publishing to the next level”, and the 
conference will revolve around some of the main le-
vers required to move the industry forward, including 
branding and repositioning, new business and rev-
enue models, digital platforms and revenues, finance 
and investment, modern leadership, technology and 
sustainability. We will also hold joint sessions with 
the World Editors Forum on hot topics such as the 
“Arab Spring” and the discussions around profits 
and ethics, witnessed most vividly in the UK this 
summer.

We are proud to present some of the most innova-
tive and forward-thinking people from around the 
world to discuss these key issues and share their 
views and ideas.

Major publishing companies and key players in the 
global media industry will be represented both on 
stage and in the audience during the three-day 
event.

Join us in Vienna, one of the most beautiful cities in 
Europe, and be part of the experience that will help 
shape the future of our industry.

Dietmar Schantin

Executive Director, WAN-IFRA

The 63rd World 
Newspaper Congress
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The 63rd World Newspaper Congress 
www.wan-ifra.org/wnc2011
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The Annual Media Development Round Table

Shaping Media Assistance Policies:  
Supporting the Media Sector When Markets  
and Governments Fail

Over the past 60 years, an entire industry has grown up around the enterprise 
of media assistance – training journalists, modernizing infrastructure, and most 
recently, offering management support. Yet even the most experienced prac-
titioners are hard-pressed to define what constitutes success or failure in their 
domain. Shaping Media Development Policies aims to further the conversation 
on how donors, investors and media executives can re-examine their goals and 
their toolkits, and take the lead in making financial viability compatible with 
quality journalism. The session will consider new avenues to support quality 
content and the public’s right to know in emerging and developing markets.

The Annual World Young Reader Round Table

Winning Strategies for Engaging the Young
Newspapers must reach the newest generation of young people where they 
are and with both authenticity and strong sense of engagement to ensure 
their future success. This session will explore some of the latest successes in 
doing exactly that. 

Participants will hear from some top winners of the 2011 World Young Reader 
Prizes about how they succeeded in engaging the young with innovative 
strategies via print and a wide variety of other platforms and approaches. In 
addition, we will explore effective joint actions that can save individual news-
papers both time and effort.

Participants are invited to visit the special Young Reader Advice Booth at both 
the IFRA EXPO and INFO SERVICES EXPO. 

Both the World Young Reader Prizes and the Annual Young Reader Round 
Table are supported by Norske Skog, the Norway-based paper producer.

 09.00 – 14.00 

14.30 – 17.30

Wednesday, 12 October 2011

Sponsored by:

Sponsored by:
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The Annual Press Freedom Round Table 

Making press freedom your business:  
how restrictions on freedom of expression  
impact the global news industry

While the threat of violent assault, kidnapping and even murder are a daily 
reality for many journalists worldwide, other more subtle attacks against press 
freedom exist which attract far fewer headlines.

Some of the most frequent problems faced by the editors and publishers 
we work with include censorship, financial pressures, advertising boycotts, 
government meddling and judicial harassment. For this year’s Press Freedom 
Round Table, a panel of outstanding experts from across the global media and 
freedom of expression community will discuss how the business of newspa-
pers is affected when freedom of expression is threatened.

 W Alison Bethel McKenzie, Director, International Press Institute, Austria
 W Agnès Callamard, Executive Director, Article 19, UK 
 W Amadou Mahtar Ba, CEO, African Media Initiative, Kenya 
 W Gamal Eid, Human Rights Lawyer, Arabic Network for Human Rights 
Information, Egypt 

 W Aboubakr Jamaï, Co-founder and former Managing Director, Le Journal 
Hebdomadaire and 2011 Gebran Tueni Award laureate, Morocco

Moderated by: 
Shahira Amin, former Deputy Head of Nile TV, Egypt. Shahira resigned her 
post as TV anchor in protest of the station’s coverage of the revolution.

Welcome reception in the Vienna Town Hall at the 
invitation of the Mayor of Vienna, Michael Häupl

The gothic-style town hall, built between 1872 and 1883, is a symbol of beauti-
ful Vienna. Located in the city centre, the Rathaus serves as the seat of both the 
mayor and city council. The welcome reception provides a unique opportunity to 
visit this magnificent structure.

14.30 – 17.30 

19.30 – 22.00  

Wednesday, 12 October 2011

The 63rd World Newspaper Congress 
www.wan-ifra.org/wnc2011

Sponsored by:
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Wednesday, 12 October 2011  
Welcome reception · Town Hall of the city of Vienna
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Opening Ceremony

Welcome addresses
 W Heinz Fischer, Federal President of Austria
 W Jacob Mathew, WAN-IFRA President, India
 W Hans Gasser, President, VÖZ – Austrian Newspaper Association

Presentation of the 2011 Golden Pen  
of Press Freedom

Erik Bjerager, President, World Editors Forum, Denmark 

The Golden Pen of Press Freedom goes to Dawit Isaak, Swedish-Eritrean play-
wright, journalist and writer, who has been held in Eritrean prison since 2001 
without trial for the simple act of carrying out his duties as a journalist.

Opening Concert with Opus & Christian Kolonovits 
The opening ceremony will feature a world class fusion of classical music,  
Viennese waltzes and pop, with Christian Kolonovits, a world-leading arranger, 
composer and music producer who has worked with the Vienna Symphony,  
Berlin Philharmonic, Moscow State Symphony and many others, and Opus, 
the pop-rock group from Graz, Austria, which had an international hit with  
“Live is Life.”

Moderated by: 
Arabella Kiesbauer, TV presenter, writer and actress, Austria

10.00 – 12.00

Thursday, 13 October 2011
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Opening of Info Services Expo
Cutting edge products, services and technologies from the leading suppliers to 
the newspaper industry.

Supplier companies already confirmed include:

AFP • Bloomberg • ClipSource • Deutsche Post • Goss International • 
NewspaperDirect • The New York Times Syndicate • Planeta Marketing 
Institucional • Red Web (Mittelrhein-Verlag) • Tribune Media Services • 

UAPP • Universal Uclick • VG News Portal • VÖZ • Zeitung in der Schule

Lunch

12.00 – 14.00

12.15 – 14.00

Thursday, 13 October 2011

The 63rd World Newspaper Congress 
www.wan-ifra.org/wnc2011



14

Thursday, 13 October 2011 
Opening Ceremony · Opus & Christian Kolonovits
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World Press Trends 2011
The annual World Press Trends update is  the most authoritative source of data 
on the newspaper industry worldwide and one of the main highlights of the 
World Newspaper Congress and World Editors Forum. This year based on a 
brand new concept, the report contains essential data on newspaper circulation, 
advertising revenues, digital audiences and much more.

Christoph Riess, Chief Executive Officer, WAN-IFRA, France, Germany

Joint session with World Editors Forum

Session 1

Repositioning
The media world is in constant flux, so our industry’s place in the future media 
landscape is uncertain. News publishers have to continually reposition themselves 
as changing customer preferences, technologies and competitors bring new op-
portunities and challenges. In this session, leading news media executives from 
around the world set the scene for the Congress and examine where the prod-
ucts and services newspapers create, can be positioned successfully in the media 
landscape.

 W Hanzade Doğan Boyner, Chairwoman of the Board, Doğan Gazetecilik A.S., 
Turkey

 W Jeongdo Hong, COO/Executive Director, JoongAng Media Network, 
South Korea

 W Wilfred David Kiboro, Chairman of the Board, Nation Media Group, Kenya
 W Damian Kudriavtsev, CEO, Kommersant Publishing House, Russia
 W Eugen Russ, Publisher and CEO, Vorarlberger Medienhaus, Austria
 W Rolv Erik Ryssdal, CEO, Schibsted, Norway

Moderated by: 
Ken Doctor, Leading Media Analyst, Author of “Newsonomics”, USA

14.00 – 14.45

14.45 – 16.00

Thursday, 13 October 2011

Sponsored by:



17

Coffee break

Session 2 

Branding
In the digital age, a newspaper’s brand can be more valuable than ever, repre-
senting accuracy, reliability and professionalism and generating deep customer 
loyalty. But many newspapers need advice on how to best leverage their brand in 
the modern media age. This session will present both publishers and executives 
from other industries who have best exploited the strength of their brands in 
consumer marketing. It’s all about establishing emotional bonds between con-
sumers and products.

 W Phillip Crawley, Publisher and CEO, Globe and Mail, Canada
 W Dietmar Otti, Managing Director Marketing, Axel Springer AG, Germany
 W David Roman, Chief Marketing Officer, Lenovo, USA
 W Manfred Schmidt, Chairman, Institut für Markentechnik, Switzerland

Moderated by: 
Eva Weissenberger, Deputy Bureau Chief and Deputy Editor, Kleine Zeitung, 
Austria

Bus transfer

Local evening and dinner
Heuriger is the name given to eastern-Austrian wine taverns where local wine-
growers present their wares. Heuriger means “this year’s wine”, and the taverns 
offer a way for winemakers to offer tastings of their wine, along with good 
meals and traditional Viennese Schrammel music played on the accordion and 
violin. A well-known area for these Heurigen restaurants has been reserved 
exclusively for the Congress and Editors Forum.

16.00 – 16.30

16.30 – 18.00

18.30

19.30 – 22.00

Thursday, 13 October 2011

The 63rd World Newspaper Congress 
www.wan-ifra.org/wnc2011

Sponsored by:

Sponsored by:
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Thursday, 13 October 2011 
Local evening and dinner · Heurigen Restaurant, Gumpoldskirchen
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Conversation with Philipp Schindler, President,
Northern and Central Europe, Google, UK

The word “Google” conjures up many images and perceptions in our minds 
today. The Congress and World Editors Forum will provide participants with an 
opportunity to discuss them with the man leading Google’s operations in north-
ern and central Europe. Philipp Schindler will provide insight into one of the key 
players in the digital business and respond to questions during this early morning 
session. If you think Google is important in your newspaper life, be there!

Joint session with World Editors Forum

Session 3 

Finance
When it comes to the future, it’s all about revenues: the best journalism in the 
world is useless if there is nowhere to publish it. Plotting a smart and success-
ful course, aimed at preserving the financial independence and sustainability of 
news publishers, is essential. This session will examine some of the big money 
questions of our business: how do we make our businesses more attractive to 
investors? How do we better prepare for economic downturns? Which news-
related investments are likely to reap the best returns?

 W Juan Luis Cebrián, CEO, PRISA, Spain
 W Gregor Waller, former Vice President Strategy & Innovation, Member of the 
Board Welt Group, Axel Springer AG, Germany

 W Plus more speakers to be announced

Moderated by:
Greg Beitchman, Global Editor, Reuters News Agency, UK

08.30 – 09.15

09.15 – 10.30

Friday, 14 October 2011
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Coffee break

Session 4 

Digital
The iPad is just over a year old, Facebook and Twitter are just a little bit older, and 
it’s no secret that the fastest growth area for most newspapers is all things digital. 
The news industry has become quicker and more adept at seizing new opportuni-
ties. This session, featuring one of the most innovative publishers in Asia, the first 
tablet-only newspaper, and one of our “frenemies” Google, will examine trends 
and success factors in digital, what new business and revenue models are promis-
ing, and what role social media will play, now and in the future.

 W Reggie Bradford, CEO / Founder, Vitrue Inc., USA
 W Madhav Chinnappa, Head of Strategic Partnerships, Google News EMEA, UK
 W Rebecca Grossman-Cohen, Director of Marketing, The Daily, USA
 W Mariam Mammen Mathew, COO, Manorama Online, India

Lunch 

10.30 – 11.00

11.00 – 12.30 

12.30 – 14.00  

Friday, 14 October 2011

The 63rd World Newspaper Congress 
www.wan-ifra.org/wnc2011

Sponsored by:
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Round Table lunch 

News Agencies
Like newspaper companies, news agencies are also in transition; the traditional 
agency concept of generating and distributing news content to newspaper 
publishers and other media is evolving. How can news agencies become a stra-
tegic partner for the publishing company beyond their traditional role?

Some of the most innovative agencies will discuss ways to support the publish-
ing industry in their efforts to grow their print and digital businesses.

 W Peter Kropsch, CEO, Austria Press Agency, Austria
 W Michael Ludewig, Deputy Editor in Chief, German Press Agency, Germany
 W Amadou Mahtar Ba, Chief Executive, African Media Initiative, Kenya
 W Philippe Massonnet, Global News Director, Agence France-Presse, France
 W Christoph Pleitgen, Managing Director, Reuters News Agency, UK

Moderated by: 
Ken Doctor, Leading Media Analyst, Author of “Newsonomics”, USA

Attendance limited to pre-registered participants

Session 5 

Sustainability 
Are your customers asking you what you’re doing to improve the environment? 
If they’re not yet, they will. Environmental sustainability is a rising concern for 
newspaper publishers. Paper, ink, printing machines, distribution, recycling – 
there are many ways to “go green” that are good for publishers, readers and for 
the environment. In this session, publishers, suppliers and research institutions 
examine the benefits and methods of systematic sustainability management.

 W Claus Bolza-Schünemann, Deputy President, Koenig & Bauer, Germany
 W Phillip Crawley, Publisher and CEO, Globe and Mail, Canada
 W Douglas J. Edwards, Vice President, Eastman Kodak Company, USA
 W Mattias  Höjer, Director, Centre for Sustainable Communications, KTH, Sweden
 W Peter Kuisle, Executive Vice President Sales, manroland AG, Germany
 W Åsa Moberg, Researcher, Center for Sustainable Communications, KTH, Sweden

12.45 – 13.45

14.00 – 15.15 

Friday, 14 October 2011
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Session 6 

Technology
With a bit of cleverness, newspaper publishers can take full advantage of new 
technologies and products to grow and sustain their businesses and reach a 
larger audience. But many publishers are in the dark about technology and leave 
this important management issue to others. This session will provide some help 
by examining technological and consumer trends and the latest developments in 
the laboratories of media and consumer technology companies and universities. 

 W Hannes Ametsreiter, Group CEO, Telekom Austria, Austria 
 W Plus more speakers to be announced

Moderated by: 
Vasily Gatov, Head of RIA Novosti Media Lab, Russia

Coffee break

Session 7

How to tell the truth during a revolution
The protests that have led to political upheaval in the Arab world, in countries 
where press freedoms are extremely limited, provide a considerable challenge 
for all news organisations, both local and foreign. During such events, where 
the sequence of events is highly complex, the issues extremely sensitive, and the 
dangers to those on the ground all too evident, how can news organisations best 
succeed in their mission to tell the truth? How can they use social media to best 
effect? 

 W Magda Abu-Fadil, Director, Journalism Training Programme, 
American University of Beirut, Lebanon

 W Gamal Eid, Human Rights Lawyer, Arabic Network for Human Rights 
Information, Egypt

 W Philippe Massonnet, Global News Director, Agence France-Presse, France
 W Plus more speakers to be announced

Joint session with World Editors Forum

15.15 – 16.30 

16.30 – 17.00 

17.00 – 18.15 

Friday, 14 October 2011

The 63rd World Newspaper Congress 
www.wan-ifra.org/wnc2011
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Free evening

For evening suggestions please visit the website: www.wan-ifra.org/vienna2011.

”Guided visit to Neu Marx”

A location for media, research and  
technology grows

A new media hotspot is emerging in the 3rd city district of Vienna-Landstrasse. 
More than 5000 people work there already, and their number will increase to 
about 15,000 by 2016. Alongside existing buildings, some of which are classified 
for preservation as architectural monuments, new projects are being realised at 
breathtaking speed. Come and experience an unforgettable inspection of the 
location.

More information please visit the website: www.neumarx.at. 
For registration contact: office@neumarx.at.

Attendance limited to pre-registered participants. Limited places

18.45 – 20.00 

Friday, 14 October 2011
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Session 8

Opportunities
The newspaper business is no longer based on the simple revenue model of ad-
vertising and circulation sales. Many new businesses and revenue models emerg-
ing, yet deciding which will succeed and which will advance the core mission of 
the enterprise is very difficult. Investment and experimentation is no longer op-
tional – the health of newspaper companies depends on their ability to develop 
new businesses. This session presents examples of new business opportunities, 
both traditional for newspaper companies and entirely new as well.

 W Soheil Dastyari, CEO, Gruner+Jahr Corporate Editors, Germany
 W Ravi Dhariwal, CEO, The Times of India, India
 W Urs Gossweiler, CEO, Gossweiler Media AG, Switzerland
 W Plus more speakers to be announced

Coffee break

Session 9

Global report on innovations in newspapers
The annual presentation of the Innovations in Newspapers World Report, pre-
pared for WAN-IFRA by the team from Innovation Media Consulting, is always 
one of the highlights of the Congress and Editors Forum. This year, the focus is 
on how to make paywalls work; how to re-invent narratives and workflows for 
the mobile news experience; and the impact and implications of the iPad. The 
presentation will also examine newspaper engagement with social media, and 
with the communities they serve. And, as always, the presentation will be illus-
trated with case studies from all over the world.

Joint session with World Editors Forum

09.00 – 10.30 

10.30 – 11.00 

11.00 – 12.00 

Saturday, 15 October 2011

The 63rd World Newspaper Congress 
www.wan-ifra.org/wnc2011
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Outlook 2012

64th World Newspaper Congress 
19th World Editors Forum, 
2 – 5 September 2012, Kiev, Ukraine
Boris Lozhkin, President Ukrainian Association of Press Publishers, Ukraine

WAN-IFRA Annual General Assembly Meeting

Lunch

Session 10

Leadership
The job description of newspaper publishers is changing rapidly, as newspapers 
have gone from ink-on-paper to multimedia publications. Traditional leadership 
and management styles often can’t keep pace. Finding and managing the right 
talent is as important as rethinking audiences, products and services. This session 
will provide advice from leading industry experts on how to develop the leaders 
of the next generation of media companies.

 W Tom Cummings, Author and Co-Founder, Executive Learning Partnership, 
USA

 W Jonathan Hustler, Managing Director, Archant Regional, UK
 W Ulrik Haagerup, Head of News, Danish Broadcasting Corporation, Denmark
 W Anna Kirah, Senior Architect, Microsoft, Norway
 W Plus more speakers to be announced

12.00 – 12.10 

12.15 – 13.00 

12.15 – 14.15 

14.15 – 15.30 

Saturday, 15 October 2011
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Coffee break

Session 11

Profit, public interest, ethics –  
where to draw the line?

In the pursuit of stories that are in the public interest, where should the line be 
drawn? Is it justifiable to pose as someone you’re not? Is it justifiable to pay 
sources? In the course of the phone hacking scandal in the UK, Rupert Murdoch 
said: “our business was founded on the idea that a free and open press should 
be a positive force in society.” How can executives on the editorial and publishers 
side make sure that news organisations live up to those standards? This session 
explores how today’s news organisations can ensure quality journalism, press 
freedom and maintain the balance between ethical standards and pleasing our 
customers in times when the industry is under high pressure to gain audience.

 W William Lewis, Executive Member, Management and Standards Committee, 
News Corporation, UK

 W More panelists to be announced

Joint session with World Editors Forum

Gala Dinner
with entertainment in the Art Nouveau 
building of the Wiener Konzerthaus as 
the networking highlight at the end of 
the Congress.

Musical entertainment with KK Strings, 
a string quartet of another kind, bring-
ing the international music charts of 
the last three centuries, from Strauss to 
Falco, from Figaro to The Third Man.

15.30 – 16.00 

16.00 – 17.30 

19.30 – 22.00 

Saturday, 15 October 2011

The 63rd World Newspaper Congress 
www.wan-ifra.org/wnc2011
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Saturday, 15 October 2011 
Gala dinner · Wiener Konzerthaus
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The digital world of news is rapidly changing and 
the opportunities for newspapers, as well as the 
challenges that accompany them, are undergoing 
constant evolution. Newspaper editors are increas-
ingly running multiplatform news businesses, having 
to decide not only what content to publish, but what 
goes where, and how to make money from it.

How can editors make the most of these changes 
and avoid being overwhelmed and left behind by 
them? How can newspapers continue to fulfill their 
core mission of producing high quality journalism, 
and even improve on it, despite the myriad of new 
responsibilities of their editors?

The editor as innovator, as entrepreneur, as the cen-
tre of the community, and more: the World Editors 
Forum will explore these multiple facets of an editor’s 
job and look at how he/she can excel at each but still 
maintain a key focus on good content. Digital may 
present some of the most pressing questions but 
print is still a major concern for most, which is why 
the World Editors Forum will devote time to how to 
stay relevant and innovative in the print product.

The World Editors Forum 2011 in Vienna, along 
with the World Newspaper Congress and IFRA Expo 
which together comprise the global annual summit 
of the world’s press, will bring together more than 
1200 senior news editors and executives and will 
offer its participants ideas and practices to take back 
to their publications.

Erik Bjerager

WEF President

18th World Editors Forum
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The 18th  World Editors Forum
www.wan-ifra.org/wef2011
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The Annual Media Development Round Table

Shaping Media Assistance Policies:  
Supporting the Media Sector When Markets  
and Governments Fail
For more information see page 8.

The Annual World Young Reader Round Table

Winning Strategies for Engaging the Young
For more information see page 8.

The Annual Press Freedom Round Table 

Making press freedom your business:  
how restrictions on freedom of expression  
impact the global news industry
For more information see page 9.

09.00 – 14.00 

14.30 – 17.30

14.30 – 17.30 

Wednesday, 12 October 2011

Sponsored by:

Sponsored by:

Sponsored by:
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Editors’ cocktail hour
Editors are invited to a warm-up networking session over a glass of  
Austrian wine.

Welcome reception in the Vienna Town Hall at the 
invitation of the Mayor of Vienna, Michael Häupl

The gothic-style town hall, built between 1872 and 1883, is a symbol of beauti-
ful Vienna. Located in the city centre, the Rathaus serves as the seat of both the 
mayor and city council. The welcome reception provides a unique opportunity to 
visit this magnificent structure.

17.30 – 18.30  

19.30 – 22.00  

Wednesday, 12 October 2011

The 18th  World Editors Forum
www.wan-ifra.org/wef2011
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Breakfast with Austrian Editors
Attendance limited to pre-registered participants

Opening Ceremony

Welcome addresses
 W Heinz Fischer, Federal President of Austria
 W Jacob Mathew, WAN-IFRA President, India
 W Hans Gasser, President, VÖZ – Austrian Newspaper Association

Presentation of the 2011 Golden Pen  
of Press Freedom

Erik Bjerager, President, World Editors Forum, Denmark 

The Golden Pen of Press Freedom goes to Dawit Isaak, Swedish-Eritrean play-
wright, journalist and writer, who has been held in Eritrean prison since 2001 
without trial for the simple act of carrying out his duties as a journalist.

Opening Concert with Opus & Christian Kolonovits
The opening ceremony will feature a world class fusion of classical music,  
Viennese waltzes and pop, with Christian Kolonovits, a world-leading arranger, 
composer and music producer who has worked with the Vienna Symphony,  
Berlin Philharmonic, Moscow State Symphony and many others, and Opus,  
the pop-rock group from Graz, Austria, which had an international hit with  
“Live is Life.”

Moderated by: 
Arabella Kiesbauer, TV presenter, writer and actress, Austria

08.45 – 10.00

10.00 – 12.00

Thursday, 13 October 2011
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Opening of Info Services Expo
For more information see page 13.

Lunch

World Press Trends 2011
The annual World Press Trends update is  the most authoritative source of data 
on the newspaper industry worldwide and one of the main highlights of the 
World Newspaper Congress and World Editors Forum. This year based on a 
brand new concept, the report contains essential data on newspaper circulation, 
advertising revenues, digital audiences and much more.

Christoph Riess, Chief Executive Officer, WAN-IFRA, France, Germany

Joint session with World Newspaper Congress

Session 1

After WikiLeaks: The next step for newspapers
WikiLeaks holds a nebulous position as the source that is not a source, building 
a buffer between the leaker of information and the news outlet that wants to 
publish it, and has thus prompted changes in the journalist-source relationship. 
Newspapers have to think about how to deal with such organisations and how 
to establish whether they have their own agendas. Should news publications 
develop their own digital leaking systems? 

 W Daniel Domscheit-Berg, founder of OpenLeaks, Germany
 W Tom Kent, Standards Editor and Deputy Managing Editor, Associated Press, USA 
 W Mathias Müller von Blumencron, Editor-in-Chief, Der Spiegel, Germany
 W Plus more speakers to be announced

12.00 – 14.00

12.15 – 14.00

14.00 – 14.45

15.00 – 16.00

Thursday, 13 October 2011

The 18th  World Editors Forum
www.wan-ifra.org/wef2011
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Coffee break

Session 2 

How to build a community around your publication
From Twitter and Facebook, to crowdsourcing and gathering readers’ photos, to 
community events: newspapers now have abundant ways to interact with their 
readers online as well as face-to-face. How can editors best create communities 
around their publications, and how can they benefit most effectively from what 
these communities have to offer?

 W Jim Brady, Head of Project Thunderdome, Journal Register Company, USA
 W Matthew Eltringham, Editor of the BBC College of Journalism website, UK
 W Mark Johnson, Community Editor, Economist, UK
 W Anette Novak, Editor-in-Chief, Norran, Sweden
 W Plus more speakers to be announced

Bus transfer

Local evening and dinner
Heuriger is the name given to eastern-Austrian wine taverns where local wine-
growers present their wares. Heuriger means “this year’s wine”, and the taverns 
offer a way for winemakers to offer tastings of their wine, along with good 
meals and traditional Viennese Schrammel music played on the accordion and 
violin. A well-known area for these Heurigen restaurants has been reserved 
exclusively for the Congress and Editors Forum.

16.00 – 16.30

16.30 – 18.00

18.30

19.30 – 22.00

Thursday, 13 October 2011

Sponsored by:
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Conversation with Philipp Schindler, President,
Northern and Central Europe, Google, UK

The word “Google” conjures up many images in our minds today. The Congress 
and Editors Forum will provide participants with an opportunity to discuss them 
with the man leading Google’s operations in northern and central Europe. Philipp 
Schindler will provide insight into one of the key players in the digital business 
and respond to questions during this early morning session. If you think Google 
is important in your newspaper life, be there!

Joint session with World Newspaper Congress

Session 3 

What content should print newspapers focus on  
in order to survive and thrive?

As the printed product encounters more and more pressure from different 
platforms, how can we make sure that it not only survives, but flourishes? This 
session will consider what sort of content should be the focus, and whether a 
shift to concentrating on opinion and analysis is the key. 

 W Luca de Biase, Editor-in-Chief, Nòva24 from Il Sole 24 Ore, Italy
 W Alexandra Föderl-Schmid, Editor-in-Chief, Der Standard, Austria
 W Han Fook Kwang, Editor, The Straits Times, Singapore
 W John Lloyd, Director of Journalism, Reuters Institute, UK
 W Plus more speakers to be announced

Coffee break

08.30 – 09.15

09.15 – 10.30

10.30 – 11.00

Friday, 14 October 2011

The 18th  World Editors Forum
www.wan-ifra.org/wef2011
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Thursday, 13 October 2011 
Local evening and dinner · Heurigen Restaurant, Gumpoldskirchen



39



40

Session 4 

Innovation in print
Print is still where newspapers make most of our money, despite an increasing 
focus on digital. This session showcases initiatives that have helped to maintain 
and increase readership in challenging times.

 W Simon Kelner, Editor-in-Chief, The Independent, UK
 W Shyam Parekh, Editor, DNA Ahmedabad, India
 W Plus more speakers to be announced

Data journalism lunch
As data journalism becomes even more important to newsrooms, this informal 
lunchtime discussion will provide editors with some insights and tips from  
reporters who make the most of the new tools, techniques and information.

 W James Ball, The Guardian, UK 
 W Nicolas Kayser-Bril, Datajournalist, OWNI, France

Attendance limited to pre-registered participants

Lunch

11.00 – 12.30 

12.45 – 13.45  

12.30 – 14.00  

Friday, 14 October 2011
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Session 5 

Integration: the latest experiments in  
a multi-platform age 

Different degrees of integration exist in newsrooms around the world, and here 
session panelists will debate the advantages of full newsroom integration, versus 
keeping platforms separate. The session will examine whether print-digital con-
vergence is substantially more complicated now that multiple digital platforms 
exist – does this mean that those newsrooms that have already integrated must 
now go a step further?

 W John Hillkirk, Editor, USA TODAY, USA
 W Christian Ortner, Editor-in-Chief, Vorarlberger Nachrichten, Austria
 W Plus more speakers to be announced

Session 6 

The steps towards a successful tablet application
Tablet devices have been hailed as a potential saviour of the news industry, but 
they come with many questions and challenges. How do you maintain your pa-
per’s integrity in such a different format, while offering readers a new and excit-
ing experience that they will be prepared to pay for? Do you need new content? 
How do you allocate resources in the newsroom, and how closely do developers 
work with journalists? 

 W Mario García, CEO and Founder, García Media, USA
 W Peter Hossli, Editor-in-Chief, the collection from Ringier, Switzerland
 W Plus more speakers to be announced

14.00 – 15.15 

15.15 – 16.30 

Friday, 14 October 2011

The 18th  World Editors Forum
www.wan-ifra.org/wef2011
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Coffee break

Session 7

How to tell the truth during a revolution
The protests that have led to political upheaval in the Arab world, in countries 
where press freedoms are extremely limited, provide a considerable challenge 
for all news organisations, both local and foreign. During such events, where 
the sequence of events is highly complex, the issues extremely sensitive, and the 
dangers to those on the ground all too evident, how can news organisations best 
succeed in their mission to tell the truth? How can they use social media to best 
effect? 

 W Magda Abu-Fadil, Director, Journalism Training Programme, 
American University of Beirut, Lebanon

 W Gamal Eid, Human Rights Lawyer, Arabic Network for Human Rights 
Information, Egypt

 W Philippe Massonnet, Global News Director, Agence France-Presse, France
 W Plus more speakers to be announced

Joint session with World Newspaper Congress

Free evening

For evening suggestions please visit the website www.wan-ifra.org/vienna2011.

”Guided visit to Neu Marx”

A location for media, research  
and technology grows

For more information see page 24. 
Attendance limited to pre-registered participants. Limited places.

16.30 – 17.00 

17.00 – 18.15

18.45 – 20.00 

Friday, 14 October 2011
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Breakfast: Frontline stories from the Arab Spring
Journalists and bloggers from the Arab World share their experiences about 
covering and participating in the revolution.

 W Shahira Amin, former Deputy Head of Nile TV International, Egypt
 W Plus more speakers to be announced.

For pre-registered participants only

Session 8

Paywalls, from the newsroom perspective
More and more publications have been experimenting with online paywalls, hop-
ing they might revolutionise online business models. Are paywalls the answer, or 
is there another way that editors can help their newspapers make money online?  

Editors with experience of different types of paid digital content will talk about 
the effect that this has had on their newsrooms and on their jobs, and will offer 
their advice to colleagues who intend to follow them along this path. 

 W Jim Roberts, Assistant Managing Editor, The New York Times, USA
 W Matúš Kostolný, Editor-in-Chief, SME, Slovakia
 W Plus more speakers to be announced

Coffee break

08.00 – 09.00 

09.00 – 10.30 

10.30 – 11.00 

Saturday, 15 October 2011

The 18th  World Editors Forum
www.wan-ifra.org/wef2011
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Session 9

Global Report on innovations in newspapers
The annual presentation of the Innovations in Newspapers World Report, pre-
pared for WAN-IFRA by the team from Innovation Media Consulting, is always 
one of the highlights of the Congress and Editors Forum. This year, the focus is 
on how to make paywalls work; how to re-invent narratives and workflows for 
the mobile news experience; and the impact and implications of the iPad. The 
presentation will also examine newspaper engagement with social media, and 
with the communities they serve. And, as always, the presentation will be illus-
trated with case studies from all over the world.

Joint session with World Newspaper Congress

Outlook 2012

64th World Newspaper Congress, 
19th World Editors Forum,
2 – 5 September 2012, Kiev, Ukraine
Boris Lozhkin, President Ukrainian Association of Press Publishers, Ukraine

World Editors Forum Annual General 
Assembly Meeting

Facebook for journalists workshop
Facebook representatives will provide tips and advice on how the premiere social 
network can be better used by newsrooms, both to find sources and reach a 
larger audience.

Lunch

11.00 – 12.00 

12.00 – 12.10 

12.15 – 13.00 

12.15 – 13.30 

12.15 – 14.15 

Saturday, 15 October 2011
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Session 10

Looking beyond the article
News stories can now be told in so many ways that go beyond straightforward 
text and photos. This session will take a look at some of these innovations in 
story telling and how they make stories more compelling and add to the reader’s 
understanding.

 W Bill Adair, Founder and Editor, Politifact, USA
 W Scott Klein, Editor of News Applications, ProPublica, USA
 W Justin Peters, Managing Editor, Columbia Journalism Review online, USA
 W Marcelo Rech, Director General for Product, RBS, Brazil

Coffee break

Session 11

Profit, public interest, ethics – where to draw the line?
In the pursuit of stories that are in the public interest, where should the line 
be drawn? Is it justifiable to pay sources? In the course of the phone hacking 
scandal in the UK, Rupert Murdoch said: “our business was founded on the 
idea that a free and open press should be a positive force in society.” How can 
executives on the editorial and publishers side make sure that news organisations 
live up to those standards? This session explores how today’s news organisations 
can ensure quality journalism, press freedom and maintain the balance between 
ethical standards and pleasing our customers in times when the industry is under 
high pressure to gain audience.

 W William Lewis, Executive Member, Management and Standards Committee, 
News Corporation, UK

 W More panelists to be announced

Joint session with World Newspaper Congress

Gala dinner at the Wiener Konzerthaus
For more information see page 27.

14.15 – 15.30 

15.30 – 16.00 

16.00 – 17.30 

19.30 – 22.00 

Saturday, 15 October 2011

The 18th  World Editors Forum
www.wan-ifra.org/wef2011

Sponsored by:
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Saturday, 15 October 2011 
Gala dinner · Wiener Konzerthaus
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Confirmed Speakers

Magda Abu-Fadil 
Director,  
Journalism Training Programme,  
American University of Beirut,  
Lebanon

Bill Adair 
Founder and Editor, 
Politifact, 
USA

Mohamed K. Alayyan 
CEO, 
Jordan United Press,  
Jordan

Hannes Ametsreiter 
Group CEO, 
Telekom Austria,  
Austria

Shahira Amin 
former Deputy Head, 
Nile TV,
Egypt

Claus Bolza-Schünemann 
Deputy President,  
Koenig & Bauer,  
Germany

Jim Brady 
Head of Project Thunderdome,  
Journal Register Company,  
USA

Agnès Callamard 
Executive Director,  
Article 19, 
UK

Juan Luis Cebrián 
CEO,  
PRISA,  
Spain

Madhav Chinnappa 
Head of Strategic Partnerships,  
Google News EMEA,  
UK
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Phillip Crawley 
Publisher and CEO,  
Globe and Mail,  
Canada

Tom Cummings  
Author and Co-Founder,  
Executive Learning Partnership,  
USA

Soheil Dastyari  
CEO,  
Gruner+Jahr Corporate Editors,  
Germany

Ravi Dhariwal 
CEO,  
The Times of India,  
India

Ken Doctor 
Leading Media Analyst,  
Author of “Newsonomics”,  
USA

Hanzade Doğan Boyner 
Chairwoman of the Board,  
Doğan Gazetecilik A.S.,  
Turkey

Douglas J. Edwards 
Vice President,  
Eastman Kodak Company,  
USA

Gamal Eid 
Human Rights Lawyer,  
Arabic Network for  
Human Rights Information, 
Egypt

Alexandra Föderl-Schmid 
Editor-in-Chief,  
Der Standard,  
Austria

Mario García 
CEO and Founder,  
García Media,  
USA
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Confirmed Speakers

Vasily Gatov 
Head of RIA Novosti Media Lab,  
Russia

Urs Gossweiler  
CEO,  
Gossweiler Media AG,  
Switzerland

Rebecca Grossman-Cohen 
Director of Marketing,  
The Daily,  
USA

Ulrik Haagerup  
Head of News,  
Danish Broadcasting Corporation,  
Denmark

John Hillkirk 
Editor,  
USA TODAY,  
USA

Mattias Höjer 
Director,  
Centre for Sustainable  
Communications, KTH,  
Sweden

Jeongdo Hong 
COO/Executive Director,  
JoongAng Media Network,  
South Korea

Jonathan Hustler 
Managing Director,  
Archant Regional,  
UK

Aboubakr Jamaï 
Co-founder and former  
Managing Director,  
Hebdomadaire and 2011 Gebran  
Tueni Award laureate, Morocco

Simon Kelner  
Editor-in-chief,  
The Independent,  
UK
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Tom Kent 
Standards Editor and  
Deputy Managing Editor,  
Associated Press,  
USA

Wilfred David Kiboro 
Chairman of the Board, 
Nation Media Group,  
Kenya

Anna Kirah 
Senior Architect,  
Microsoft,  
Norway

Scott Klein 
Editor of News Applications,  
ProPublica,  
USA

Matúš Kostolný 
Editor-in-Chief, 
SME, 
Slovakia

Peter Kropsch  
CEO,  
Austria Press Agency,  
Austria

Damian Kudriavtsev  
CEO,  
Kommersant Publishing House,  
Russia

Peter Kuisle 
Executive Vice President Sales, 
manroland AG, 
Germany 

William Lewis
Executive Member, Management  
and Standards Committee,  
News Corporation, 
UK 

Michael Ludewig 
Deputy Editor-in-Chief, 
German Press Agency, 
Germany
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Confirmed Speakers

Amadou Mahtar Ba 
CEO, 
African Media Initiative,  
Kenya

Mariam Mammen Mathew  
COO,  
Manorama Online,  
India

Philippe Massonnet  
Global News Director,  
Agence France-Presse,  
France

Åsa Moberg 
Researcher,  
Centre for Sustainable  
Communications, KTH,  
Sweden

Mathias Müller von Blumencron 
Editor-in-Chief,  
Der Spiegel,  
Germany

Anette Novak 
Editor-in-Chief,  
Norran,  
Sweden

Christian Ortner 
Editor-in-Chief,  
Vorarlberger Nachrichten,  
Austria

Dietmar Otti 
Managing Director Marketing,  
Axel Springer AG,  
Germany

Christoph Pleitgen 
Managing Director,  
Reuters News Agency,  
UK

Marcelo Rech 
Director General for Product,  
RBS,  
Brazil
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Christoph Riess 
CEO,  
WAN-IFRA, 
France, Germany 

Jim Roberts 
Assistant Managing Editor,  
The New York Times,  
USA

David Roman 
Chief Marketing Officer,  
Lenovo,  
USA

Eugen Russ 
Publisher and CEO,  
Vorarlberger Medienhaus,  
Austria

Rolv Erik Ryssdal 
CEO,  
Schibsted,  
Norway

Philipp Schindler 
President, Northern  
and Central Europe,  
Google,  
UK

Manfred Schmidt 
Chairman,  
Institut für Markentechnik,  
Switzerland

Gregor Waller 
former Vice President Strategy &  
Innovation, Member of the  
Board Welt Group, Axel Springer AG,  
Germany

Eva Weissenberger 
Deputy Bureau Chief  
and Deputy Editor,  
Kleine Zeitung,  
Austria
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Alongside the 63rd World Newspaper Congress and 
the 18th World Editors Forum, the Info Services Expo 
will present innovative solutions from the inter-
national suppliers community. Together with the 
largest newspaper exhibition worldwide, IFRA Expo, 
which takes place in the same venue before the 
World Newspaper Congress / World Editors Forum in 
Vienna, the Info Services Expo gives an overview of 
the technical solutions that drive the news publish-
ing business today. From showing the latest trends in 
tablet publishing, editorial systems, digital services, 
the offerings from content providers as well as news 
agencies up to the latest developments in printing 
technology, Info Services Expo adds great value to 
your participation in the event. 

As a delegate at the 63rd World Newspaper Con-
gress and 18th World Editiors Forum, you can also 
attend IFRA Expo free-of-charge, benefitting from 
this in-depth showcase of the latest technology for 
publishing online, mobile and in print. IFRA Expo in 
Vienna (10 – 12 October) is expected to present ap-
proximately 350 exhibitors, while the specialized Info 
Services Expo concurrent to the Congress / Forum will 
show approx. 40 vendors and service providers.

Info Services Expo 2011
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Info Services Expo 2011
www.ifraexpo.com

Exhibitors

Sponsors

INSIDE Guidance
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Practical Information

Venue:
The World Newspaper Congress, World Editors 
Forum and Info Services Expo will take place at the 
Congress Centre of Reed Messe Wien GmbH 
Messeplatz 1, 1021 Vienna, Austria
www.messe.at /en

Conference languages:
Simultaneous translation will be provided at all Con-
gress and Forum sessions in English, French, German, 
Russian and Spanish.

Registration:
Please register on the enclosed form and  
return it to WAN-IFRA or register online under  
www.wan-ifra.org/vienna2011.

Accompanying persons (spouse programme):
The fee of EUR 650 for accompanying persons 
covers the welcome reception on Wednesday, 
12 October, the lunch with participants on Thursday, 
13 October, the evening events on Thursday, 13 Oc-
tober, and Saturday, 15 October, and three cultural 
tours: on Thursday afternoon, all day Friday, all day 
Saturday. Details can be found in this brochure and 
on the website. 

Visas:
For general information about visa applications 
please visit the website of the Austrian government, 
which can be found at http://bit.ly/hioFt2

Official Airline Network Star Alliance:
Registered participants plus one accompanying per-
son travelling to the event can qualify for a discount 
of up to 20 %, depending on fare and class of travel 
booked. To obtain the Star Alliance Conventions Plus 
discounts and for booking office information please 
visit www.staralliance.com/conventionsplus.  
Choose “For delegates”, under “Delegates login” 
enter conventions code “OS09S11”. Choose one of 
the participating airlines listed. Call the respective 
reservation contact listed and quote the conventions 
code “OS09S11” when booking the ticket.

Tour information:
Tours are all in English language and start and end 
in front of the Vienna State Opera House. Please see 
following pages for description.

Accommodation:
Austropa Interconvention was appointed to 
handle the room reservations for the delegates 
of the 63rd World Newspaper Congress & 
18th World Editors Forum in Vienna. We have 
selected convenient conference hotels in differ-
ent categories. These rooms will be dedicated 
to congress delegates on a first come first serve 
basis. The exhibition centre “Messe Wien”, is 
easy reachable by public transport from all hotels 
(underground line U2).
www.worldnewspaperweek.org / 
hotel-booking

http://www.worldnewspaperweek.org/hotel-booking
http://www.worldnewspaperweek.org/hotel-booking
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 www.wan-ifra.org/vienna2011
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Friedensreich Hundertwasser 

Thursday, 13 October 2011, 14.00 – 17.00 
Duration: approx. 3 hours 

The tour starts with the visit of Spittelau heat-
ing plant, which is renowned far beyond Austria’s 
borders, not only for its superior technology but also 
due to its external design by the artist Friedensreich 
Hundertwasser. 

After that, we drive along the Donaukanal to the 
“Gemeindebau” building, whose design was sub-
stantially influenced by the artist. A short walk takes 
us to the Kunsthaus (arts center), where we visit the 
permanent exhibition of Friedensreich Hundertwass-
er’s paintings. Finally, the bus will take us back to the 
starting point.

Historical Vienna with visit of  
Schönbrunn Palace and Imperial Palace 

Friday, 14 October 2011, 09.00 – 16.00 
Duration: approx. 7 hours

The historical tour starts with the Ringstrasse. This 
boulevard with an approximate length of 4 km was 
created in the course of the city’s first expansion in 
the middle of the 19th century on the area of the 
former Glacis. 

The tour is continued with a walk through the Impe-
rial Palace, the winter residence of the Imperial fam-
ily, with the former office and private apartments of 
Emperor Franz Josef and his wife, Empress Elisabeth, 
known as Sisi. Part of the tour is the newly built Sisi 
Museum and the Silver Chamber, where the valuable 
silver tableware and service is exhibited. After lunch 
we visit the Schönbrunn Palace, the summer resi-
dence of the former Imperial House of Austria.

Accompanying persons tours
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Art Nouveau in Vienna

Saturday, 15 October 2011, 09.00 – 16.00 
Duration: approx. 7 hours 

This excursion shows some exceptionally beauti-
ful Art Nouveau buildings and starts with a guided 
tour through Church am Steinhof, an architectural 
masterpiece of Otto Wagner and the first church in 
Europe built in Modern Style. 

After lunch the tour continues with a walk through 
the city centre with the visit of some extraordinarily 
beautiful Art Nouveau buildings of Otto Wagner, i.e. 
the Karlsplatz subway station or the building of the 
Post Office Savings Bank. The highlight of this tour is 
the Secession, which was created by architect Joseph 
Olbrich and features the “Beethovenfries” of Gustav 
Klimt.

 www.wan-ifra.org/vienna2011
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Romantic Danube Valley – “Wachau“ 

Sunday, 16 October 2011, 09.00 – 17.00 
Duration: 1 day

The Danube winds its way along charming old 
villages and steep vineyards through the romantic 
scenery of the Danube valley, which is full of history 
and legends. The old castles tell us about the former 
importance of trade- and trafficway. 

During a romantic boat-trip the history comes alive. 
The highlight of this excursion will be the visit of the 
Benedictine abbey of Melk, one of Austria´s most 
famous Baroque buildings, which together with 
the Wachau area, won the award for “Best Historic 
Destination of the World” in 2008. 

Price per person incl. bus, English-speaking guide, 
boat ride, entrance fee at abbey: EURO 61 (possibil-
ity for lunch at the Abbey Restaurant at Melk at own 
expense)

Salzburg – the City of Mozart

Sunday, 16 October 2011, 07.00 – 19.00 
Duration: 1 day

On the way to Mozart‘s city of birth you will become 
acquainted with the beautiful Salzkammergut land-
scape with its mountains and its numerous lakes,  
where the Emperor Franz Joseph and his family used 
to spend their holidays. Skirting the Lake Fuschl and 
Lake Wolfgang we reach Salzburg. 

The afternoon is dedicated to a stroll through the old 
city, showing the most important sights of the old 
Bishop‘s Seat: the Cathedral, the Festival Hall, St. Pe-
ter‘s Abbey Church with its graveyard and Mozart‘s 
birth place. From the gardens of Mirabell-Palace you 
will have a marvellous view of the Hohensalzburg 
Fortress.

Price per person incl. bus, English-speaking guide, 
walking tour through Salzburg: EURO 99 (possibility 
for lunch in Salzburg at own expense)

Post conference programme



61

World Newspaper Week  
iPad / iPhone / Android App 

Implementing innovative 3D technology, the World 
Newspaper Week app for iPad and smartphones 
provides information about exhibitors, maps, all 
events, the city of Vienna and other useful visitor 
information. Put together your personal schedule of 
events and map of exhibitors, contact exhibitors and 
engage in discussions via Twitter and Facebook – 
everything directly from the app! Download the free 
app from the app stores from 1 September 2011. 

For World Newspaper Congress  
programme updates:

Dietmar Schantin, 
Executive Director,  
Publishing, Editorial and General Management 
dietmar.schantin@wan-ifra.org

For World Editors Forum  
programme updates:

Emma Heald, 
World Editors Forum 
emma.heald@wan-ifra.org

For exhibiting and sponsoring:

Michael Heipel, 
Executive Director,  
Marketing and Event Management 
michael.heipel@wan-ifra.org

Mandy Hay, 
Exhibition Manager, Supplier Services 
mandy.hay@wan-ifra.org

www.wan-ifra.org/wnc2011 
www.wan-ifra.org/wef2011 
www.wan-ifra.org/vienna2011

Join the conversation: 

@newspaperworld #wnc11, #wef12

Join the discussions in our groups World Newspaper  
Congress/World Editors Forum on LinkedIn, Xing 
and Facebook.

ContactsSmartphone App

www.wan-ifra.org/vienna2011

INSIDE Guidance

Scan the code to 
download the app.
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First participant

Mr./Ms. Surname  

First name  

Company  

Job Title  

Address  

Postal code, city  

Country  

E-mail  

Phone  

VAT-No  

Accompanying person  

WAN-IFRA / WEF member    yes   no

 I am registering for the 63rd World Newspaper Congress   

 I am registering for 18th World Editors Forum         

 Accompanying person (Spouse Programme)

Second participant

Mr./Ms. Surname  

First name  

Company  

Job Title  

Address  

Postal code, city  

Country  

E-mail  

Phone  

VAT-No  

Accompanying person  

WAN-IFRA / WEF member    yes   no

 I am registering for the 63rd World Newspaper Congress   

 I am registering for 18th World Editors Forum         

 Accompanying person (Spouse Programme)

Third participant

Mr./Ms. Surname  

First name  

Company  

Job Title  

Address  

Postal code, city  

Country  

E-mail  

Phone  

VAT-No  

Accompanying person  

WAN-IFRA / WEF member    yes   no

 I am registering for the 63rd World Newspaper Congress   

 I am registering for 18th World Editors Forum         

 Accompanying person (Spouse Programme)

Payment details (please select a method of payment):

 Please send me an invoice

 Please debit my credit card

      American Express   Visa   Euro-/Mastercard   Diners

Card No.      

valid until         Card Security Code (CSC/CVC) 

Card Holder  

Signature  

Name in block capitals  

Please address the invoice to  

 

 
Signature, Stamp

63rd World Newspaper Congress · 18th World Editors Forum
Vienna, 12 – 15 October 2011

Registration Form
Please copy and complete the form and send or fax to:
WAN-IFRA GmbH & Co. KG · Washingtonplatz 1 · 64287 Darmstadt · Germany · Phone +49.6151.733-6 · Fax +49.6151.733-802 · events@wan-ifra.org

Registration fees 

Standard rate  WAN-IFRA /WEF Members:  EUR  1,100 + VAT per person
      Non-Members:      EUR 1,800 + VAT per person

Accompanying person        EUR     650 + VAT per person

Terms and conditions 

In view of the growing number of unpaid 
depts, we must reserve the right to refuse 
admission to these conferences to partici-
pants whose fees have not been received 
in advance. 

Cancellation Conditions

Cancellation is possible in writing and will 
be accepted up to 4 weeks before the 
event. A non-refundable handling fee of 
10 % will become due in this case. We 
regret that we will be compelled to retain 
the full participation fee for cancellations 
after this time.
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